Advanced WordPress SEO: Actionable Advice for
Ensuring Your WordPress Content is Found

by Nick Herinckx, CEO of Obility Consulting, @nickherinckx

Tweet with Mozinar attendees: #mozinar

Technical problems or feedback:
Please email team@seomoz.org
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Why Wordpress?
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Why Wordpress?

Great out-of-the-box on-site optimization

Page Title: Chocolate Donuts | Mary's Bakery

Meta Description: Mary's Bakery's chocolate donuts are possibly the most
delicious, perfectly formed, flawlessly chocolately donuts ever made,

H1 Headline:
Chocolate Donuts from Mary's Bakery

Body Text:
chocolate donuts

Image Filename:
chocolate-donuts. jpg

/ \ donuts

Photo of Donuts
(with Alt Attribute):
Chocolate Donuts

\ / _ chocolate donuts__

donuts

chocolate

Credit: SEOMoz.org
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Why Wordpress?

Easy to find developers

m—m—\d Omf Search Freelancers - wordpress ﬂ

werk k%mﬁ&?ﬁﬁh

wordpress Professionals

Marrow Re (1-25of 64,119 results) Sort By Best Match -

+ By Showing Only

"wordpress"
& Individuals (47,2 ? Save | Clear
Bs Companies
~— ~ CodeAndMore - WordPress Joomla Drupal - Mobile Compatible
¥ By Work Type e  WordPress Joomla Drupal - Mobile Compatible
Al (64,119 EF Vietnam | Rate: $85 | IT & Programming 12| | 48 Jobs | Private | @rdr@rdrdy
« [T & Programming (26,550
Desian & Multimeadi We are a cerified WordPress Joomla Drupal PHP MySQL XHTML C25 JavaScript AJAX JQuery team of
es1gn & Mullimedia developers come from Vietnam. High ranking (for these searches: WordPress, Joomla, Drupal), 5.0...
« Writing & Translation (7,215
« Admin Support (5,118 (] Partfalio | Skills: WordPress, WordPress 3.1, Joomlal 1.5x Knowledge, Drupal 6.14, AJAK
« Sales & Marketing (3,515
* Finance & Management (343 mx{mm}m
* Engineering & Manufact... (163 L
. Legal (72 ¢ WEB|PHP|MYSQL | MAGENTO|WORDPRESS|IPHONE|AWNDROID
_ﬂw 8 China | Rate: $25 | IT & Programming 14| | 122 Jobs | Private | @@ &drdr

* By Tested Skills

Enter Skil hd

» Bv | nratinn

www.obilityconsulting.com

| can develop any web site and web application and mobile applications. | have 10 years rich experience with
web+muobile(PHP, MySQL HTMLE&CSS AJAX, Jguery WordPress Magento, drupal vBulletin...

] Portfolio | Skills: PHPS, MySOL, jQuery, Joomlal 1.5, iPhone i05 4.0, AJAX, C35 2.0




Why Wordpress?

Plugins

@ WORDPRESS.ORG

G0

Showcase Themes Plugins  Mobile Support Get Involved About Blog Hosting JBMGIGES]

Plugin Directory Usemame Password

Extend Home

Plugins

» Developer Center

Themes

Mabile

kiyetch!

Popular Tags More »

widget (3408)
Fost (2207)
plugin (2091)

admin (1732)

Plugins can extend WordPress to do almost anything vou can imagine. In the
directory vou can find, download, rate, and comment on all the best plugins the

WordPress community has to offer.

29,422 PLUGINS, 407,782,551 DOWNLOADS, AND COUNTING

Search Plugins

Featured Plugins

Jetpack by WordPress.com
Supercharge your WordPress site with powerful features previously only Liliis
available to WordPress.com users.

BuddyPress
Social networking in a box. Build a social network for your company, school, Liliis

sports team or niche community.

www.obilityconsulting.com

Login | (forgot?) or Register

Most Popular »

n Akismet
Downloaded 13,657,826 times

= Contact Form 7
Downloaded 9,720 522 times
= Google XML Sitemaps
Downloaded 9,574 408 times

» Fast Secure Contact Form
Downloaded 3,377,089 times

s WordPress SEO by Yoas
Downloaded 3,487 899 times

= Jetpack by WordPress.com
Downloaded 3,960,886 times

= Allin One SEO Pack
Downloaded 13,500,894 times

= Social Media Widget
Downloaded 789 404 times

s WaordPress Imnorter




Why Wordpress?

Light & fast

Google
Webmaster Tools

Time spent downloading a page (in milliseconds) High Average Low

704 385 222

www.obilityconsulting.com
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Why Wordpress?

Not as robust for complex sites

mamNcs Nick's Amazon.com  Todays Deals Gift Cards = Help
" JOIN Prime
Shop by S = A Hello, Nick
earch C ters hnology
Department v bbbl LN Go Your Account
Books Advanced Search  Browse Subjects  New Releases  Best Sellers  The New York Times® Best Sellers  Children’'s Books ~ Textbooks  Sell Your Books

Specialty Bookstores
Adobe Store
Certification Central
The Digital Photography Store
"For Dummies” Store

Microsoft Press Resource
Center

O'Reilly Bookstore

New Releases
Last 30 days (1,807
Last 90 days (5,334
Coming Soon (1,569

Department
< Books
Computers & Technology
Apple (3
Business &
anagement (74
Certification (15,439
Computer Science (5
Databases (19,968
Digital Media
anagement (
Games & Strategy
Guides (9,712
Graphic Design (31,174)
Hardware (26,302
Home Computing & How-
to (33,145)
Internet & Web
Culture (30,4

Microsoft (30,187

Mobile Phones, Tablets & E-

Paadarc ¢

Exam Guides, Test Resources,
and More. »Shopnow

Certification Central Wu.ﬁ;ﬂi; :

Computer & Technology Books

Browse a wide selection of programming quides, Android resources, and Java books

Featured Consumer Electronics Show 2013 Resources

IPhone

iPhone Secrets
> Darren Murph

Fabricated: The New
World of 3D Printing

Beginning HTML5 and
CSS3: The Web

iMac For Dummies
Mark L. Chambers

iPad Secrets
> Darren Murph

iPad QuickSteps, 2nd
Edition: Covers

Paperback > Joli Ballew Paperback Christopher Murphy, Richard > Hod Lipson, Melba Kurman ~ Paperbac
Yoldodododr (15) Paperback AAAAYY (6) Clark, ... Paperback £25.95 519 89
2 s 5 Paperback 5 $17.52
5259551070 s26-66 $14.87 $2499$15.13 52755 $17.5
$35.55 $22 91
> See more

New & Notable

Love in the Time
of Algorithms

DAN § FIRE & WA

The Art of Dead Space Love in the Time of SimCity: Prima Official
> Martin Robinson Algorithms: What Game Guide
Hardcover Dan Slater David Knight

Ni No Kuni: Wrath of the
White Witch..

Howard Grossman

Dead Space 3 Collector's

Edition. and Water

Michael Knight

<<<<<<.o‘c__:<83mcE:m.noB

Book of Elements: Fire

Barry Hutchinson

ine’s Day Gifts »s
Wean- L

Join
v Primev

Page *

Android
Open Ac

n

Professional Android
Open Accessory.

> David Cuartielles Ruiz,
Andreas Goransson
Paperback

24495 §27 37

:ns..

Codes & Cheats V
2013: Prima
Michael Knight




Why Wordpress?

Little support (but great support community]

Search WordPress.org 50

@ WORDPRESS.ORG

Showcase Themes Plugins Mobile  Support  Get Involved About Blog Iam::mE

_HO_..C Bm Sername of em| | pass o Login | (forgot?) Register
We've got a variety of resources to help vou get the most out of Forums Topics Posts
WordPress. Your first stop should be our documentation, where Installation 42,078 162,213

vou'll find information on evervthing from installing WordPress ~ Problems with getting it running.

for the first time to ereating vour own themes and plugins. How-To and Troubleshooting 263,6071,243.820
—Once it's running

Getting Started Resources
Themes and Templates 108,848 371,084

If you need help getting started with WordPress, try these articles. _ YHTHL and £S8

= Welcome to the WordPress Support Forum

= Mew to WordPress — Where to Start FPlugins and Hacks 342,0031,051,900
= Frequently Asked Questions about Installing WordPress — Extensions and modifications

= First Steps with WordPress

—Hacks 7,051 20,457
= Writing Posts T ™

—Far Plugin Coding and Core hacking discussian

Search the Support Forums WP-Advanced 1,024 4,790
Enter a few words that describe the problem you're having. —Beyond Codex Questions
Search Multisite 10,516 65,300

—Problems running a network of WordPress sites

www.obilityconsulting.com



Why Wordpress?

Great user based means target for hackers

@ WORDPRESS.ORG

Showcase Themes Plugins Mobile Support  Get Involved About Blog Iam::mE

Search

About 15,700 results (0.20 seconds)

FAQ My site was hacked « WordPress Codex

Help | think I've been hacked. So you've carefully ... The hack may have affected more than just your site, especially if you are using shared hosting. It is

worth ...
codex.wordpress.org/FAQ_My_site_was_hacked

WaordPress » Support » WordPress hacked

Just had a WordPress site of mine that was hacked earlier this morning, had an iframe directing to lotultimatebet.cn inserted in the main *.php files

throughout the ...
wordpress_org/support/topic/wordpress-hacked-5

WordPress » Support » WordPress Hacked
My site freewiccaschool.com/blogf has been hacked and is now redirecting to sattan.org. | have tried to upgrade my blog but I'm having no luck - the

wordpress ...
wordpress._org/support/topic/wordpress-hacked-4

WordPress » Support » Tags — hacked
Password (forgot?) Register - WordPress » Support » hacked ...

wordpress.org/tags/hacked

www.obilityconsulting.com



Assumptions, a note on plugins and more
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Assumption #1:
You Are Familiar with Wordpress

www.obilityconsulting.com Section: Housekeeping



If | say “plugins”..

..You say "Let me tell you my favorite
ones”

www.obilityconsulting.com Section: Housekeeping @



f | say “permalink structure”..

..You say “/%category%/"

www.obilityconsulting.com Section: Housekeeping @



If | say “edit theme PHP files”..

..You say “archive.php or head.php?”

www.obilityconsulting.com Section: Housekeeping @



Assumption #2:
You understand intermediate to

advanced SEQO
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f | say “canonical tag”...

..You say "duplicate content”

www.obilityconsulting.com Section: Housekeeping @



If | say "URL name/value pairs”..

..You say ‘no more than 3, and there
better not be sorting parameters”
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If | say “meta robots tag”...

..You say "noindex and nofollow”

www.obilityconsulting.com Section: Housekeeping @



If | say "I know you’ve never purchased
links™..

..You say no” and start laughing

www.obilityconsulting.com Section: Housekeeping @



If Matt Cutts enters the room...

...You stop laughing

www.obilityconsulting.com Section: Housekeeping @



If | say "Rand Fishkin”..

..You say "who's that?”

www.obilityconsulting.com Section: Housekeeping @



In short: you understand SEO
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Some of our
solutions will utilize
plugins.

Image credit: http://www.techtate.com *\ \.m vor .WQ\QN\.Q\FW N\umw QQ \NQN
utilize plugins
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Pagination, Archives & Inserting Unigue Content
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Where does this problem stem from?

Tag Pages

www.obilityconsulting.com Section: Duplicate Content @



Where does this problem stem from?

Tag Pages

Category Pages

www.obilityconsulting.com Section: Duplicate Content




Where does this problem stem from?

Tag Pages

Category Pages

Date Archive
Pages

www.obilityconsulting.com Section: Duplicate Content




Where does this problem stem from?

Tag Pages Category Pages

Date Archive

Pages Author Pages
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Where does this problem stem from?

Tag Pages Category Pages

Date Archive

Pages Author Pages

Pagination Pages

www.obilityconsulting.com Section: Duplicate Content



xample: Tag pages

[ n/tag/project-management/ &« C n/2012/10/07 /strategy-i

TAG ARCHIVES: PROJECT MAMAGEMENT RSS +«— Lead nurturing — does it need to be

RSS
Strategy is important, but effective execution is work done —
critical for results o ] o
Strategy is important, but effective execution is
Posted on - | 1 Comment .
POSTS critical for results DOSTS
Let’s be honest — if one cannot execute their . ., Postedon-|1Comment ) .
= Leveraging j = Leveraging j
marketing plan and fabulous ideas, one does not get marketing e marketing &1

Let’s be honest — if one cannot execute their

results. The process for delivering exceptional work done work done
- . marketing plan and fabulous ideas, one does not get .
marketing is fairly straightforward, but to complete = Strategyisi £p o . & = Sftrategy isir
work that drives actual putcomes, the devil is in the execution is results. The process for delivering exceptional execution is«
. . . . marketing is fairly straightforward, but to complete _
details. Clearly one cannot expect a plan to operate on its own — it requires an = Lead nurtur & o gh ’ o .ﬁ = Lead nurturi
nart of vour work that drives actual outcomes, the devil is in the part of your:

intelligent and motivated staff, and a lot of TLC.
marketing p

www.obilityconsulting.com Section: Duplicate Content
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MONTHLY ARCHIVES: OCTOBER 2012

Leveraging junior-level or non-marketing employees
to get the work done

Posted on - | 1 Comment

If you have done your due diligence as a marketing
planner, you've no doubt uncovered a lot of minutiae-
level work that must be done to effectively deliver.

Whether it be resources to: conduct research;

consolidate and chart data; actively manage a blog or
other content; investigate a new idea; customize the CRM; version content
across different audiences, personas or delivery channels; draft process flows or

procedures; or support the sales force in getting people to an event. Bottom line

www.obilityconsulting.com

le: Date pages

r2012/10/07/leveragin

execution is critical for results

Leveraging junior-level or non-marketing employees
to get the work done

Posted on - | 1 Comment

If vou have done vour due diligence as a marketing

level work that must be done to effectively deliver.
Whether it be resources to: conduct research;
consolidate and chart data; actively manage a blog or

other content; investigate a new idea; customize the CEM; version content

Section: Duplicate Content
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Example: Pagination

i

& C j.com/blog/page/2,

Leveraging junior-level or non-marketing employees
to get the work done
Posted on - | 1. Comment

_ If you have done vour due diligence as a marketing

planner, you've no doubt uncovered a lot of minutiae-
” “ level work that must be done to effectively deliver.
] Whether it be resources to: conduct research;

A

consolidate and chart data; actively manage a blog or
other content; investigate a new idea; customize the CRM; version content
across different audiences, personas or deliverv channels; draft process flows or
procedures; or support the sales force in getting people to an event. Bottom line
— the devil is in the details and once a plan begins to take shape, vou may realize

vou need more resources than vou anticipated.

Sometimes it’s just a matter of thinking proactively about the reality of the
workload and outside the box about who could actually help. For example:

» Many admins or young workers are highly skilled in Excel and other
tools/programs and can lend a hand to help: aggregate, mine and organize
data; create charts or slide presentations for company meetings and
webinars; aggregate and organize social media or CEM data; conduct
kevword and online competitive research; or help the sales team get ready
for a trade show.

» Interns or temps could be brought in to: create reports and dashboards,

www.obilityconsulting.com Section: Duplicate Content



What are Specific SEQ Issues?
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What are Specific SEQ Issues?

Full post text on
homepage, tag pages,
TAG ARCHIVES: EFFICIENCY IN THE WORKPLACE RSS OQ#@@O_\.V\ Umﬁmm. m.ﬂﬁ

Efficiency in getting the work done ... hmmm, how
efficient ARE you?

Posted on - | Leave a comment

. POSTS
How many days have we all spent “spinning” around
reactive or unproductive (albeit busy) activities, feeling = Leveraging
at the end of the day as if nothing got accomplished? marketing
work done

= Strategy is

In some cases our days come down to prioritization and exection i

superb project management of the tactical workload in
= Lead nurtu

front of us. I opine on this a bit in a previous post titled

part of you

“Strategv is important, but effective execution is eritical®; but here I thought I'd mdmzﬂmmdm

provide suggestions for managing a heavy workload in an 8-g hour time frame — = Now Hiring
with a goal of feeling light on vour feet at the end of the day (having been « Tinson coll
extraordinarily “productive” vs. just “busy”). In my world this workload relates effectively
to marketing, but the suggestions here could apply to any business function. & vendors

= Process —a

Considerations for greater efficiency during the work day — focus, focus, focus... many. Whe
marketing

and then step back and breathe: too much?

= Wantasim
1. Establish a list of desired outcomes for the week, then keep an extremely

marketing
detailed list of each and every task needed — down to the level of and integr:
“schedule brainstorm session with xxx”; “review xxx research report™; = My one yea
“call xxx to discuss xxx™; “complete PowerPoint outline for presentation —HowT've

I - Twe learnar

www.obilityconsulting.com Section: Duplicate Content



What are Specific SEQ Issues?

Content Marketing Planning for SUBSCRIBE

2013: Webinar Recap
- Emwmnnm_

SHARE i f' Subscribe by Em

IN THIS BLOG:

8 « Professionzl S¢

Marks a Tip

S L - + Grovth Stratag
2
Elke

This past week Hinge offered a webinar on
services firms.

Blog Categories
" content marketing. This blog post is an overview

o of what was covered in the webinar. A complete Content Accounting/Finz m O m m
Architecture/En

0 Branding
The webinar focused on three primary areas: Government Co
Marketing
> Create the Content Messaging
> Create the Content Marketing Calendar Online Marketin
Positioning

> Create Visible ExpertsSM with Your Content
Professional Se

profiles in Profe

Services
According to our webinar poll, 69% of webinar attendees did not Recruiting
have a content marketing plan. (Note: At the time this webinar Referrals
was offered, it attracted 400+ registrants with approximately Social Media

50% live attendance).

Technol Ind
Having read this echnology In

Does Your Firm Have a Content Websites
blog post, you Marketing Plan?
will likely
conclude that
69% P/VOT
‘ 60% Sign up for P
marketing Hinge’s montt
definitely needs briefings on
careful and professional s
marketing del
thoughtful your email int
planning. This — R Pe
overview wi Yes
SuBsCRIgE NOW ¢
help you start o
the process of
developing it.
Let’s dive right 20%
in,

READ FULL TEXT

Filed under:
Marketing,

Bositioning,
Brofessional
se:

Lesves

Comment

5 Steps To A Better Consulting Firm
Value Proposition

By

SHARE
11
W Tweet
€12
EiLke
22
ﬁ 1 think most marketers would agree that one of the hardest
Share, things for a firm to do is to actually create a solid consulting firm
2 value proposition. You need something that is truly unique,
meaningful and actually differentiates th rm from the pack. If
g« your firm is considering starting the process, or you're currently

www.obilityconsulting.com Section: Duplicate Content



What are Specific SEQ Issues?

Cc | j.com/blog/page/2/

Pagination pages

Leveraging junior-level or non-marketing employees

to get the work done _DO—CQG QCU:Omﬁm

Posted on - | 1 Comment

If vou have done vour due diligence as a marketing O O 3 .H m 3 .H

planner, vou've no doubt uncovered a lot of minutiae-

level work that must be done to effectively deliver.

Whether it be resources to: conduct research;

consolidate and chart data; actively manage a blog or
other content; investigate a new idea; customize the CRM; version content
across different audiences, personas or delivery channels; draft process flows or
procedures; or support the sales force in getting people to an event. Bottom line
— the devil is in the details and once a plan begins to take shape, vou may realize

vou need more resources than you anticipated.

Sometimes it's just a matter of thinking proactively about the reality of the
workload and outside the box about who could actually help. For example:

» Many admins or young workers are highly skilled in Excel and other
tools/programs and can lend a hand to help: aggregate, mine and organize
data; create charts or slide presentations for company meetings and
webinars; aggregate and organize social media or CRM data; conduct
keyword and online competitive research; or help the sales team get ready
for a trade show.

» Interns or temps could be brought in to: ereate reports and dashboards,

www.obilityconsulting.com Section: Duplicate Content



What are Specific SEQ Issues?

he first

Je'll
ficantly
1EEE OUr
=ad
zration
idget
<

L& GRroUp

ITSMA,
seyed
3%

3 97%

ry new
attack;

www.obilityconsulting.com

Categories
% Brand
% Business Development

% Client Relationship
Management

% Firm Management and
Growth

% Lead Generation

# Marketing

% Marketing Strategy
% Podcast

% Thought Leadership

Search This Site

Type and press enter

Archives

% November 2010
& July 2010

% June 2010

% May 2010

& April 2010

% March 2010

% January 2010

% December 2009
% November 2009
% October 2009

% September 2009

Heavy site-wide
sidebar links to these
pages
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What are Specific SEQ Issues?

Page Analysis for ijv\ ._“—J®3mm QO_J.._“ m_._.o/>\
for custom META tags on
Page Elements Page Attributes Link Data .H—Jmmm Ummmm

On-Page Elements

Tag/Location Content # of Characters
URL 57

Page Title Mot Found

Meta Description Mot Found

Meta Keywords Mot Found

H1 Mot Found

H2 Mot Found

HTML Text Mot Found

Text to Code Ratio 0.00%

Bold/Strong Mot Found

www.obilityconsulting.com Section: Duplicate Content



What can we do about the full post
being displayed on all archive pages?

www.obilityconsulting.com Section: Duplicate Content



What can we do about the full post
being displayed on all archive pages?

ANSWER: replace “the_content” in the
PHP files with “the_excerpt”

www.obilityconsulting.com Section: Duplicate Content @




What to do about full post

text

The_Content

The_Excerpt

- Located inside -
your PHP files

- Shows full blog -
post content

Located inside
your PHP files

Shows only first
55 characters of
post.

www.obilityconsulting.com Section: Duplicate Content




What to do about full post text

<?php get_header();?>

h..v Posts <!-- BEGIN OF PAGE TITLE -->

<?php if (have_posts()) : 2=
5 Media <div id="page-title">

. £div id="page-title-inner">»
amurhzrm <div class="title">
¢hlx<?php the_title();2»</hl>

i Pages <fdive
AKU Comments ° ¢div class="dot-separator-title"></div>

¢div class="description":
¢<?php global %post;?>

50 bﬁﬁmﬁqﬁ:_nm <?php %short_desc = get_post_meta($post->ID, '_short_desc', true J; ?»
Themes .:_n_v..,_.un:n_ echo %zhort_desc;2></p>
<fdivs
Widgets ¢div class="clear"></div>
Menus </divz
Custom Sidebars {div class="clear"><{/div:
= £fdive
Editor £<!-- END OF PAGE TITLE -->
£ Plugins @ <!-- BEGIN OF CONTENT -->
<div id="content":
n._”___m._ Users <div id="content-left":
_ <div class="maincontent">
.._2_ Tools <?php while (have_posts()) : the_post();?>
. el lthe content( ) ;B
! Settings £?php endwhile;?>
<fdive
£fdive

<?php endif;?:

www.obilityconsulting.com Section: Duplicate Content



What to do about full post text

OU___H; why Obility?  Services  Solutions Qur Work  About  Contact  Blog
-

Archive for February, 2012

i
[

>3 Usability & User Experience Design Subscribe & Follow Us
Fab Kurtis Alward 0 Comment

Usability in web design is a largely underrated aspect of a site build. More importantly, usability is y— N E A “

often omitted from the initial search engine optimization strategy and takes a back seat in the (\ /l\\ /l\\

site’s overall online marketing strategy. Usually design (looks), proper backend development
(CMS) and the site’s "SEO friendliness” ...

— =

fm _l__ux__umwtn_u
Fab 0 Comment

D

— O

Obility Consulting would like to welcome Kurtis Alward as a guest blogger. Kurt is a freelance SEM
consultant who helps Mike with client projects and acts as a sounding board for our hero. The
process of implementing search engine optimization (SEQ) for a large website isnt drastically

IJ - m
different than ... Recent Posts

Crn=-il D Aararantimas Am CfAnnrea
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Where to look for “the content”

- Archive.php

- Index.php

- Other custom theme PHP files that control
archive type pages

www.obilityconsulting.com Section: Duplicate Content @
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What can we do about the non-
unigueness?

ANSWER: Noindex and exclude from
XML sitemap

www.obilityconsulting.com Section: Duplicate Content



What to do about their non-uniqueness

Page Type Meta Meta XML Sitemap Robots.txt
Index? Follow?

Page Yes Yes Include Allow

www.obilityconsulting.com Section: Duplicate Content @



What to do about their non-uniqueness

Page Type Meta Meta XML Sitemap Robots.txt
Index? Follow?

Page Yes Yes Include Allow

Post Yes Yes Include Allow

www.obilityconsulting.com Section: Duplicate Content



What to do about their non-uniqueness

Page Type Meta XML Sitemap Robots.txt
Follow?

Page Yes Yes Include Allow

Post Yes Yes Include Allow

Categories Yes Yes Include Allow

www.obilityconsulting.com Section: Duplicate Content



What to do about their non-uniqueness

Page Type Meta XML Sitemap Robots.txt
Follow?

Page Yes Yes Include Allow

Post Yes Yes Include Allow

Categories Yes Yes Include Allow

Tags No Yes Exclude Allow

www.obilityconsulting.com Section: Duplicate Content



What to do about their non-uniqueness

Page Type Meta XML Sitemap Robots.txt
Follow?

Page Yes Yes Include Allow

Post Yes Yes Include Allow

Categories Yes Yes Include Allow

Tags No Yes Exclude Allow

Date Archives No Yes Exclude Allow

www.obilityconsulting.com Section: Duplicate Content



What to do about their non-uniqueness

Page Type Meta XML Sitemap Robots.txt
Follow?
Page Yes Yes Include Allow
Post Yes Yes Include Allow
Categories Yes Yes Include Allow
Tags No Yes Exclude Allow
Date Archives No Yes Exclude Allow
Pagination No Yes Exclude Allow

www.obilityconsulting.com Section: Duplicate Content



What to do about their non-uniqueness

Page Type Meta XML Sitemap Robots.txt
Follow?
Page Yes Yes Include Allow
Post Yes Yes Include Allow
Categories Yes Yes Include Allow
Tags No Yes Exclude Allow
Date Archives No Yes Exclude Allow
Pagination No Yes Exclude Allow
Author (default page) No Yes Exclude Allow
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What to do about their non-uniqueness

Page Type Meta XML Sitemap Robots.txt
Follow?
Page Yes Yes Include Allow
Post Yes Yes Include Allow
Categories Yes Yes Include Allow
Tags No Yes Exclude Allow
Date Archives No Yes Exclude Allow
Pagination No Yes Exclude Allow
Author (default page) No Yes Exclude Allow
Author (custom page)  Yes Yes Include Allow
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What to do about their non-uniqueness

Page Type Meta XML Sitemap Robots.txt
Follow?
Page Yes Yes Include Allow
Post Yes Yes Include Allow
Categories Yes Yes Include Allow
Tags No Yes Exclude Allow
Date Archives No Yes Exclude Allow
Pagination No Yes Exclude Allow
Author (default page) No Yes Exclude Allow
Author (custom page)  Yes Yes Include Allow

*Yoast SEO plugin allows for this level of control
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Can we make these pages more useful
for users?

ANSWER: Create a new PHP page for

each archive page type, and insert copy
Into the PHP files directly
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Inserting Text Into Archive ﬂmmm Types

Date archives, categories, tags, author pages, e

= e = fauthor/predsicker/

\Nw EVENTS E MAGAZINE m(w CONSULTING / \ BOOKS
_ 3 m m —).H— 3 @ C 3 — Q C m LES RESEARCH FREE WEBINARS WHITE PAPERS/EBOOKS CONTENT JOBS Search this website. . O’

AH O 3 .ﬂm 3 .ﬂ o 3 P — o g CCO is the first u_eun__v._.a_muﬂ_:m_“mn magazine devoted
= 5 to the fast-growing, evolving field of content marketing.
author archive |#83& SUBSCHIEE T00AY.

page types!

§ FOR PATRICIA REDSICKER
| N N _§_§_ B _® §F _F _§N _®F N _§ N _§F _F _F _§ _§F _§F §F )

JOIN OVER
30,000 5&:5s!

to your email inbox and get CMI’s
exclusive ebook 100 Content

Author: Patricia Redsicker

Marketing Examples FREE!

Enter your email address
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SEND ME UPDATES

By PREDSICKER published JANUARY 25,2013

Findable Content Marketing: 3 Google
Keyword Tool Tips

ElLike a4 g +1 ) 24 o Tweet 214 Ew:mqm 74 Dinit | =
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Inserting Text Into Archive ﬂmmm Types

Date archives, categories, tags, author pages, etc.

= c fanalytics/

Best Practices in

Online Registration a

Inserting unique
content on
Omﬁmﬂ O —)v\ m —)O —J _<® inalytics -  Automation ~ Content - Ecommerce - Email- Events -  Infographics -  Mobile - 5

page types!

ALYTICS BLOG

| Analytics, monitoring, alert and scoring products, services and news for marketers at the I

A “E_m%mﬁ_:m ._.mnjzc_om_..ﬁ&_cm “
I

rIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

Pirate Metrics: Actionable Analytics for Subscriptions 209

Posted on January 22, 2013 by Douglas Karr

We live in times where it's getting easier and easier to develop
your own solutions. So much of the traditional tools on the
Internet were built in a different era — where SEO, content

miarkatinn cacial meadia aiay ate Adida't aven aviet Bot wea ofill
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How do we do this inside Wordpress?
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Inserting Text Into Archive vmmm Types

Date archives, categories, tags, author pages, e

We will have to create new PHP files!

*but it’s an easy copy/paste job
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Inserting Text Into Archive Page Types
Understanding Wordpress PHP Hierarchy

Page Type | Default Override for all | Override for Example PHP file

category pages | individual categories | name

Categories archive.php category.php category- category-
{categoryslug}.php marketing.php
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Inserting Text Into Archive Page Types
Understanding Wordpress PHP Hierarchy

Page Type | Default Override for all | Override for Example PHP file

category pages | individual categories | name

Categories archive.php category.php category- category-
{categoryslug}.php marketing.php

Tags archive.php tag.php tag-{tagslug}.php tag-events.php
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Inserting Text Into Archive Page Types

Understanding Wordpress PHP Hierarchy

Page Type | Default Override for all | Override for

Example PHP file
name

category pages | individual categories

Categories archive.php category.php category-
{categoryslug}.php

Tags archive.php tag.php tag-{tagslug}.php

Author archive.php author.php author-
{authorname}.php
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category-
marketing.php

tag-events.php
author-nick.php




Steps for creating a custom page with
SEOQO optimized text for a tag called
“marketing”

www.obilityconsulting.com Section: Housekeeping



Inserting Text Into Archive vmmm Types

Date archives, categories, tags, author pages, e

Step 1: Go to your PHP files

www.obilityconsulting.com

Section: Duplicate Content

5 Posts
[Zh Media
@ Links
] Pages
(2 Comments e

fs Appearance

Themes

Widgets

Menus

Custom sidebars
Editor

£ Plugins (1]
& Users

Th Tools

[29] Settings




Inserting Text Into Archive vmmm Types

Date archives, categories, tags, author pages, e

Step 2:
On server, create “tag-marketing.php” file
inside theme PHP file directory
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Inserting Text Into Archive vmmm Types

Date archives, categories, tags, author pages, e

while ( have_posts{) ) : the_post();
%blog_meta = get_post_meta($post->ID, 'wvulcan_meta_opt
2>
l-- begin aof blog post --3
div class="left-head">
<div class="date"><?php the_time{'d');2>< /div>
<div class="month"><2php the_time('M');?></ divs
Sdive
div class="right-head">
<h3»<a href="<2php the_permalink();?>"><2php the_titl
<div class="post-info"»posted by: <?php the_author_po

m.nmt W" '¥ Comments');?»< /divs
e e fdive
Copy code from existing div class="blog. posted™
" . ” g . £rphp if ($blog_meta) : 2
archive.php” file and pate in new S ey
Q._”mmlgmﬂ_Am.ﬁ_Dm.U_JUt .w__m ¢img src="<2php bloginfol'template directory');2:/
Lfdive

<?php endif; >
px<?php echo excerpt($blogtext);?><{/p>

Sdivzs
!php endwhile; 2>

*php endif; >
l-- end of blog post -->
div class="clr"></div>
div class="blog-pagination"»<!-- page pagination --z
php
if (function_exists('wp_pagenavi'))

— L
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Inserting Text Into Archive vmmm Types

Date archives, categories, tags, author pages, e

<hl><2?php echo __('Archive for ','wvulcan');?><2?php the_time('Y'); 23

m.ﬂmt hn <?php /* If this is an author archive */ } elseif (is_author(}) { >
<hl><?php echo __('Author Archive','vulcan');?2></hl>
<?php /* If this is a paged archive */ } elseif (isset(%_GET['paged']) &&
_Ionm.ﬁm />\—)_m—..m .H—Jm _UOQ< .me.ﬁ %O—s .H—Jm <hl><?php echo _ ('Blog Archives','wvulcan');?></hl>
1 {?php } 2>
page begins crdiv
«fdive
<fdive

<l-- END OF PAGE TITLE -->

<!-- BEGIN OF CONTENT -->

<div id="content":
<div id="content-left">
¢div class="maincontent">

<p>Insert custom SEOQ optimized unique, walue-added text here.</p

< ?php

Step 5:

%page = (get_query_var('paged')) ? get_query_var('paged') : 1;

_—Jmmq:_” OCM.—”OB ._”mm .—”mx.ﬁ mco<m Ejm—..m Shlog num = _”mm.nln_n_.n“m.o:n_.,._c“_.nmzl_n_“_.n_mlzcs_“_“_ ? mm.nlou.ﬂ._u:_”:___c“_.nm:lgomlq
Shlogtext = (get_option('vulcan_blogtext')) ? get_option('wvulcan_blogte
ﬂvom.ﬁm m—mm Qmmn_m<ma greadmoretext = (get_option{'wvulcan_readmoretext')) ? get_option('wvulc:

while { have_posts() ) : the_post();
%blog_meta = get_post_meta($post->ID, 'vulcan_meta_options', true );
ED-S
¢!l-- begin of blog post -->
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Best Practices in !
Online Registration

THEN WE GET Wl suecrie |
THIS!H! | |

Analytics - Automation - Content- Ecommerce - Email - Ewvents - Infographics - Mobile -

AMALYTICS BLOG

MARKET
-.IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII-

| Analytics, monitoring, alert and scoring products, services and news for marketers at the “ e work
i . and advi
A __q_m%m::m Technology blog i apprecia
Pirate Metrics: Actionable Analytics for Subscriptions 209 .
Fosted on January 22, 2013 by Douglas Karr ElLie

We live in times where it's getting easier and easier to develop
your own solutions. 5o much of the traditional tools on the MARKET
Internet were built in a different era — where SEOQ, content B.o.B CI

markeatinn 2arcial meadia aiay ete didn't euven eviet Bt we <till

www.obilityconsulting.com Section: Duplicate Content



www.obilityconsulting.com ™\ Section: Duplicate Content



What can we do about pagination?

ANSWER: Yoast SEO inserts rel="next”
and rel="prev” in the head of paginated
pages
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Automate Grunt Work with Camps

<
MQM—.H—.— ===__= _.N_._—_ Alerts, and Scheduled Cross Chann

Home | PROArea | News | Columns | SEO | SEM | Social Media | Ho

E) All E-Solutions Spotlights | Featuring: Integrating Pay for Call Advertising Into A Search Mark

Members Library » Google: SEO

Google Offers Tips For A Search Engine Friendly Tablet Experience (Not
Recommendations)

Joenes| o] renees (@) v g sores (R e (2 rties (O s [gcoer

P LSLT IPL LFPE— LEALy JOvasol IPL Fwmwg S0 IPCF
¢l-- This site is optimized with the Yoast WordPress SEO plugin vl1.3.4.4 - http://yoast.com/wordpress/seof --»
<title>Google: SEQ | Search Engine Land</title:

w

" pace/ 2"

Lk ="3no 3 hirer="hitp: = : 3 . g : =
<link rel="prev" href="http://searchengineland.com/library/google/google-se0™ s
¢link rel="next" :1mﬁu=:ﬁﬁu"mxmmm1n:m:mw:mwm:n.nasxwwu1m1{mmanmwmxmnamwm-mmamumﬂmmw:v-

¢link rel="stylesheet" id="encyclopedia-css" href="http://searchengineland.com/figz /wp-content/plugins/encyclopedia-profencyclopedia.css?ver=3.5" tyr
¢script type="text/javascript” src="http://searchengineland.com/figz /wp-content/plugins/audio-plaver/assets/audio-plaver.js?ver=2.8.4.1"*</script>
r<zcript type="text/javascript"s.</script>

r<style type="text/css"” media="screen”>.</styles

<script type="text/javascript” src="http://searchengineland.com/figz /wp-content/plugins/flv-embed/swfobject.js"></scripts
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What about canonicalization?

ANSWER: Yoast SEO includes these on
all Wordpress pages
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Automate Grunt Work with Camps

<
MQM—.H—.— ===__Q _.m=—_ Alerts, and Scheduled Cross Chann

Home | PROArea | News | Columns | SEO | SEM | Social Media | Ho

E) All E-Solutions Spotlights | Featuring: Integrating Pay for Call Advertising Into A Search Mark

Members Library » Google: SEO

Google Offers Tips For A Search Engine Friendly Tablet Experience (Not
Recommendations)

wm_n___.n..ﬁ_ ﬂ Resources @ Metwork E SOUrces Qj_._._m___._m q_ Profiles @b:&ﬁ ﬁnm_._mb_m

P RSLT IPL LVPC— LEAL] JOUTOSET IPL Fawy 50T IPLCF

¢l-- This site is optimized with the Yoast WordPress SEO plugin vl1.3.4.4 - http://yoast.com/wordpress/seof --»

¢link rel="next" href= ::ﬁﬁu mxmmm1n:m:mwzmwm:n com/library/google/google-sen/page/ 3" >

¢l-- f ¥opast WordPress SEO plugin. --»
¢link rel="stylesheet" id="encyclopedia-css" href="http://searchengineland.com/figz /wp-content/plugins/encyclopedia-profencyclopedia.css?ver=3.5" tyr
¢script type="text/javascript” src="http://searchengineland.com/figz /wp-content/plugins/audio-plaver/assets/audio-plaver.js?ver=2.8.4.1"*</script>
r<zcript type="text/javascript"s.</script>
r<style type="text/css"” media="screen”>.</styles
<script type="text/javascript” src="http://searchengineland.com/figz /wp-content/plugins/flv-embed/swfobject.js"></scripts
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Wordpress itself only shows canonical
link elements on single pages.

Yoast SEO places the canonical tag on
all page types.
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What if | use a plugin that utilizes URL
parameters?

ANSWER: Utilize your robots.txt or
Google Webmaster Tools
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Jproducts/?wppa-album=1&wppa-photo=26&wppa-occur=1

> »

« Previous photo Photo 23 of 28 Next photo »
(= Print. 7 PDF
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Jproducts/?wppa-album=1&wppa-photo=26&wppa-occur=1

« Previous photo Photo 23 of 28 Next photo »
2, Print T PDF

-~
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Create an actual robots.txt
file and place it in server
root to override the virtual
Wordpress one

Use robots.txt to disallow
problematic site section

Or...

Block problematic
parameters from within
Google Webmaster Tools




In Summary

v' Make sure theme uses “the_excerpt” in archive PHP files instead of
“the_content”

v" If you want to keep archive page types, create a separate PHP file for each
an insert on-page copy

v Noindex archive page types if not unique

v’ Exclude archive page types from XML Sitemap

v Implement canonical tag on all pages using Yoast SEO
v Implement pagination tags using Yoast SEO

v’ Use robots.txt file to exclude dynamic pages created by plugins, or use
Webmaster Tools to tell Google to ighore problematic name/value pairs
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Author Bios on Author Posts
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Quick Authorship Example

John Chow Vs Search Engine Journal — FIGHT! - Matthew Woodward

www.matthewwoodward.co.uk/.../john-chow-vs-search-eng...
by Matthew Woodward - in 46 Google+ circles - More by Matthew Woodward

www.plagspotter.com/.../plagspotter-top-seo-startup-by-sear...
by Danielle Morrissette - More by Danielle Morrissette
Dec 11, 2012 — We at PlagSpotter are honored to have received first place on
Search Engine Journal's list of the Top SEO Startups of 2012. This list includes
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What we need

| 1: A Google+ Profile

Google+
Signin and start sharing with Google+

With Google+, you can share the right things with the right people.

Circles Games \:/ Stream

=g
| N Hangouts E Photos - Events

.
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Signin Google

Email

Password

v Stay signed in

Can't access your account?




What we need

2. Link to publications in the “contributor to”
section from within your Google+ profile

Relationship Married
Birthday June 24
Gender Male
Circles Other names  Nick Herincho

Profile discovery  Profile visible in search
Other profiles ¥ My Twitter Profile
E My Facebook Profile
Contributor to Obility Consulting
& SEOMoz

B web Analytics World

Links [ My Linkedin Profile
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What we need

3. Add rel="author” tag to blog post page in a
link to your Google+ profile
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Rel=Author Tag Implementation

In-House Email List

Studies have shown that email marketing to in-house email lists is one of the most effective marketing
channels. In-house email list participants have actively asked to hear updates and receive notifications
of upcoming events or sales. Why not provide them with updates on sites they visit around the web?

Regularly including retargeting script in your email newsletter will allow vou to build a strong retargeting
audience to market to. Retarget your in-house email list when you launch a new product/service or are
running a sale. Doing so will help increase the odds of your email newsletter subscribers seeing your
new product or service.

Again, email retargeting campaigns should be tailored to your specific audience. Targeting an in-house
email list is vastly different than targeting a rented email list. Create ads and landing pages that coincide
with your target audience.

Get ahead of the curve. Diversify your retargeting methods, and make sure email retargeting is a part
of your overall strategy.

= = g
Twitter of Google+]
LN |

X - Ay
_E Resources @zmﬁ_..._u_._ﬂ 113 Sources Q._.__._._m___._m ﬁ” Profiles @P: i Console

‘-Flnllﬁl.II.I-II_II.I-II.I-II.I-II.I-II.I-II.I-II.I-II.I-II.I-II.I-ﬂ
— <a href="https://plus.google.com/185288352719788885781/ ">Google+</a> -
' . N NN NN EEE EEE EEE EEE SN EEE NN NN S S SN SN BN BN BN EEN BN SN S S
</fdive
<div class="clr"»>{/div>
<brs»
k<div class="navigation">.</div>
F<h3 id="titlecomment">..</h3>
r<div id="comment" s.</divs
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How to Get Google+ Links on Author
Posts
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How to Get Google+ Links on Author
Posts

Option 1: Edit single.php file (or the one that
displays your blog posts) to output the author
bio on the page. Then authors can include a
Google+ link on their own.
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Implementing Authorship

In-House Email List

Studies have shown that email marketing to in-house email lists is one of the most effective marketing
channels. In-house email list participants have actively asked to hear updates and receive notifications
of upcoming events or sales. Why not provide them with updates on sites they visit around the web?

Regularly including retargeting script in your email newsletter will allow vou to build a strong retargeting
audience to market to. Retarget your in-house email list when you launch a new product/service or are
running a sale. Doing so will help increase the odds of your email newsletter subscribers seeing your
new product or service.

Again, email retargeting campaigns should be tailored to your specific audience. Targeting an in-house
email list is vastly different than targeting a rented email list. Create ads and landing pages that coincide
with your target audience.

Get ahead of the curve. Diversify your retargeting methods, and make sure email retargeting is a part
of your overall strategy.

‘ I - -
Twitter of Google+
e ==

1 - o=
____I Resources @zﬂin_.r wwn:ﬂnmm %._.__._._m___._m ﬁ” Profiles @}i%zwn_m

‘:lur:lIIIIIIIIIIIIIIIIIIIIIII‘
— <a href="https://plus.google.com/185288352719788885781/ ">Google+</a> -
' . N NN NN EEE EEE EEE EEE SN EEE NN NN S S SN SN BN BN BN EEN BN SN S S
< fdive
<div class="clr"»>{/div>
<br:
k<div class="navigation">.</div>
F<h3 id="titlecomment">..</h3>
Fcdiv id="comment" >.</div>
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Placing Author Bio on Blog Posts

<div class="author">
<?php if (function_exists('get_avatar')) {
echo get_avatar(get_the_author_meta('user_email'), '70");
} else {?>
<img src="<?php echo
get_template_directory uri();?>/images/author.jpg" alt=
<?php } ?>
<h5>About <?php the _author();?></h5>
<?php the_author_meta('description'); ?>
</div>

class="imgleft authorpic" />
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How to Get Google+ Links on Author
Posts

Option 2: Manually add to posts an author
byline with Google+ profile links
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A note on permalinks
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For very large blogs, permalink
structure is one of the most common
mistakes | see with Wordpress
Installations.
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Permalinks tor Blog Posts

Which one is best?

www.obilityconsulting.com

/%postname% / %post_id%/
/%category% / %postname%/
/%post_id% / %postname%/

/%year% / %category% / %postname%/
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Permalinks tor Blog Posts

Most People Select:

www.obilityconsulting.com

/%postname% / %post_id%/
/%category% / %postname%/
/%post_id% / %postname%/

/%year% / %category% / %postname%/
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But that’s not ideal for very large blogs!
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Permalinks tor Blog Posts

What Wordpress Says

“For performance reasons, it is not a good idea to start your
permalink structure with the category, tag, author, or
postname fields. The reason is that these are text fields,
and using them at the beginning of your permalink
structure takes more time for WordPress to distinguish
your Post URLs from Page URLs [which always use the text
“vage slug” as the URLJ, and to compensate, WordPress
stores a lot of extra information in its database [so much
that sites with lots of Pages have experienced difficulties).
So, it is best to start your permalink structure with a
numeric field, such as the year or post /D.”
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Why does it cause slowdown?
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Consider the URL /mycat/mypost/
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Permalinks tor Blog Posts

You Should Select:

www.obilityconsulting.com

/%postname% / %post_id%/
/%category% / %postname%/
/%post_id% / %postname%/

/%year% / %category% / %postname%/
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Tools for verifying SEO compliance
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Maintaining Compliance Ongoing

Mhﬁmggm—\d@.ﬁ—\e Home  AboutUs  Services Clients ContactUs Blog E

ElLike | 421 | WF Tweet 332 E Recommend - 3§ W Follow @screamingfrog - 3,583 folowers Download Mow For Free

Download | User Guide | FAQ | Support | Terms | Purchase 2¥ Free Windows
The Screaming Frog SEQ Spider is a small desktop program you can install on your PC or Mac which spiders websites’ Aw
links, images, CS5, script and apps from an SEQ perspective, It fetches key onsite page elements for SEQ, presents them
intabs by type and allows you to filter for common SECQ issues, or slice and dice the data how you see fit by exporting
into Excel. You can view, analyse and filter the crawl data as it's gathered and updated confinuously in the program’s

user interface, @& Free Mac

The Screaming Frog SEO Spider allows you to quickly analyse, audit and review a site from an onsite SEO perspective. Aw
It's particulary good for analysing medium to large sites where manually checking every page would be extremely
labour intensive (or impossible!) and where you can easily miss a redirect, meta refresh or duplicate page issue.

The spider allows you to export key onsite SEC elements (url, page title, meta description, headings etc) to Excel so it HU Free Ubuntu
can easily be used as a base to make SEO recommendations from. Our video below provides a demonstration of what Q
the tool can do -
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Maintaining Compliance Ongoing

@mMOBON Login Signup Help @

| FEATURES PRICING & PLANS | COMMUNITY RESOURCES BLOG ABOUT Search

SEO & Social Monitoring

Made Simple.

SEOmoz PRO combines SEO management, social
media monitoring, actionable recommendations,
and so much more in one easy-to-use platform.

Try it free for 30 days.

@ SEOIMOZ

We've Acquired Local
Internet Marketing Company:

Start Your Free Trial = = getlisted

Free for 30 days then $99/month

Take a tour of SEOmoz PRO
or see plans & pricing

L

-w o
F»; By : r.pik ./4 . < mu_ 8 m[)._, mf:
Sowon i, e B oy Gt | B ©9O0O
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Maintaining Compliance Ongoing

Goo m_m Webmasters

You want to be found on the

web. We want to help. E mm w
! >
Get data, taols and diagnostics for a healthy, Goaogle- @
5~

friendly site.

-

Sign in to Webmaster Tools
._a\\\.-ﬂ)
Sl
-
= 7 B
COI
Webmaster Tools Webmaster Education Help Center
Understand and improve your site in Google Search. Videos and articles to help you get found on Google. Fix problems and find answers to your questions.
Get started Learn mare Get help
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What did we talk about?

Housekeeping

Addressing Duplicate Content in Wordpress

Implementing Authorship

Advanced On-Site Considerations

Maintaining SEO Compliance
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Q&A Time!

¥ @nickherinckx

" www.obilityconsulting.com

2 hick@obilityconsulting.com

~ $ DOWNLOAD  http://seomoz.org/webinars

28 SEOIMOZ




